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Abstract: The study contains an analysis of the possibilities of interaction between the creative industries sector and the
financial sector. The most interesting digital technologies that have good potential in the near future have
been studied. The driving forces of their possible growth, as well as constraining factors, are presented. The
analysis and classification of digital technologies used by representatives of creative industries is given. The
types of crowdfunding and existing platforms are studied, the advantages of crowdfunding platforms in terms
of opportunities for the development of the creative sector in the conditions of digitalization of the economy
through crowdfunding are highlighted. In this study, from the point of view of the stated topic, a synthesis of
the experience of many countries of the world is presented, confirmed by a number of studies and ratings of
leading companies. Conclusions about the role and opportunities of the creative sector in cooperation with
financial and credit organizations in the digitalization of the world community are presented. Insufficiently
clear and ambiguous formulations of belonging to the creative sector allow us to expand research in this
direction from the standpoint of searching for a synergetic effect from the interaction of polar different
industries.

1 INTRODUCTION currently not clearly established, there is no
unambiguity in these formulations.

There are different approaches considering the
creative sector as part of the economy, or studying
creative  entrepreneurship as an innovative
entrepreneurial activity, where the main value that
forms the added value is the creative one. And this

The creative economy, according to John Hawkins,
will take a leading position and become the
predominant form of economy in the XXI century
(Hawkins, 2011). The concepts of ‘"creative
economy" and "“creative entrepreneurship” are
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value is subject to the possibility of distribution, sale,
use through modern online technologies. Creative
entrepreneurship, therefore, is based on the creation
of a new intellectual product. As a result, there is a
process of consolidation of industries related to the
creative sector and other industries that are obviously
not included in it.

Sociologist Richard Florida believes that the
creative economy contributes to the generation of
innovative ideas not only in the field of culture and
art, but also in the classically successful business
spheres, and in order to optimize the sphere of public
administration. The possibilities of a positive impact
of human capital on the economy are directly related
to the cultivation of the creative sector and its ideas
(Florida, 2016).

The concepts of "cultural entrepreneurship™ and
"creative entrepreneurship” should be clearly
distinguished. The first implies exclusivity and
uniqueness. Whereas “creative entrepreneurship”
provides for inclusivity, that is, the absence of
barriers and restrictions for a wide range of
consumers.

2  MATERIALS AND METHODS

The purpose of this study is to study the existing
opportunities for the development of the synthesis of
creative industries, the financial sector and
information technology in order to increase the
opportunities for the growth of added value from the
effect of this synthesis.

Classical general scientific methods, such as
generalization, comparison, analysis and synthesis,
are most appropriate within the framework of this
study.

In the process of achieving the goal, open data of
significant research and ratings are used in the areas
of development of creative industries, financial
technologies and the information sector, which are
undergoing changes in the era of digitalization of
society.

It is necessary to highlight the multidisciplinary
approach, as the need for a broader disclosure of the
essence of the studied issues, elements of sociology,
finance, marketing, culture and art, statistics are
involved.

3 RESULTS

The signs of creative entrepreneurship include the
following:

-contributes to the creation of a new result of
intellectual work focused on monetization;

-there is an information resource;

-provides for replication or mass online distribution.

Classically, the products of creative
entrepreneurship include cinema, artistic creativity,
music, animation, and so on. If we look at it more
broadly, this is a sector of the economy, which
includes industries related to the creation and
production of creative products and services.
Creativity as a process of creating new values can be
present not only in those industries that are obviously
included in the list of creative ones, therefore, it is
appropriate to consider the possibilities of, at least,
industry synthesis.

The synthesis of technologies, approaches,
methods, and industries is becoming more and more
firmly part of today's reality. Development
opportunities do not accept the traditionally
established framework and restrictions, going beyond
their contour, as this gives a good chance of obtaining
new unexpected effects that can give the development
of the economy in a different direction. The growing
and diverse risks, geopolitical and social uncertainty,
the speed of development of processes - this and
much more only contributes to the search for non-
standard ways to optimize and develop the economies
of countries. The economy of knowledge, the
economy of impressions, the economy of
transformations are completely new ways of
developing an economic society based precisely on
synthesis.

The financial technology sector is among the
fastest growing in the world. To date, the fintech
segment is not among the top ten largest global
sectors by revenue, but given its rapid development,
such an option is likely.

New technologies have been rapidly developed,
they have the opportunity to produce a huge effect in
the near future. Artificial intelligence technologies,
platform ideas, sustainable technologies and super
applications radically modify the activities of
individual organizations, industries and society as a
whole (Six Macro Factors Reshaping Business This
Decade, 2023).

Creative industries are presented today as one of
the essential factors of sustainable economic
development of society, these industries are classified
as sectors of the world economy demonstrating
dynamic progressive development.



4 DISCUSSION

The informatization of modern society has provided
ample opportunities for easy and fast copyability of
manufactured products, services, and technologies.
The need for competition requires constant business
transformation (Harari, 2011).

Digital transformation has fundamentally
changed the traditional economy. This type of
economy has many advantages. Taking into account
the fact of optimization due to the online format, the
costs of promoting goods and services, it reduces the
cost of payments, increases their speed, gives way to
the emergence of new sources of income. Products
and services in the conditions of digitalization are
able to quickly go beyond the national market,
becoming available in any country of the world.
Products and services can be instantly transformed to
meet new expectations or needs of the consumer.

The digital economy, through informational,
educational, scientific, and entertainment content,
creates opportunities for the rapid cultivation and
scaling of collective and individual needs of diverse
properties.

Digital transformation is most noticeable to show
its influence in trade, the financial sector, and public
administration. Digital transformation proceeds in
parallel with the social modernization of society
(Evdokimova, Egorova, Shinkareva, 2019), either
reflecting certain trends, or taking into account the
potential of their future development. Opportunities
to strengthen and develop traditional sectors of the
economy at the expense of the creative sector are
supported by increasing gamification trends. The
appearance of trending content in digital reality can
quickly increase popularity and capitalization, which
provides not only income at the moment, but also
demonstrates the possibilities of further investment
attractiveness.

If we consider exclusively the creative sector in a
narrow sense under the prism of its adaptation to the
digital field, then we can identify many services that
help in the creation and promotion of content. In
general , it is worth highlighting the following
segments of tools for digital optimization of creative
results:

-Filters, applications that optimize photo
processing processes (Affinity, Canva, Shape,
VVCSO);

-Applications for the purpose of editing video
materials (Vochi, Invideo, Kapwing);

-Applications for recording podcasts (RedCircle,
Anchor, PodBean);

-Services for recording music materials (Ableton,
GarageBand, FL Studio);

-Applications for written materials (Twitter,
Medium, Quora).

Special attention should be paid to such tools as
media platforms and social networks that promote
and scale, giving the opportunity to publish creative
content, they can be divided into such as:

Video services and videos to watch (YouTube,
Tik Tok, Twitch);

Links for graphic site and video games
(Instagram, Snapchat, Pinterest);

Streaming services created for listening to music
and podcasts (Apple Music, Spotify, Soundcloud,
Splice).

Also in the market of creative industries, in
addition to tools, a number of owner entities should
be identified that promote these tools:

-Platforms aimed at creating and distributing
content with its subsequent delivery to the consumer,
this should include Instagram, Twitter, YouTube,
Spotify, TikTok.

- Agencies responsible for monetization and
promotion of content (Patreon, KickStarter, Starsona,
Karat).

-Online stores offering creative
products on their own websites.

Crowdfunding platforms can be distinguished as
an existing and widely developed synthesis of
finance, creative and technological solutions.
Crowdfunding platforms that unite the authors of an
idea, its sponsors and intermediaries (the platforms
themselves) are aimed at:

-examination of a creative idea;

-advertising in order to attract stakeholders
interested in the implementation of the idea;

-attracting financing for this program is
underway;

-obtaining various kinds of beneficial effects as a
result (usually financial and social).

Today's crowdfunding can be divided into three
large blocks - platforms as a space for donations
(social effect), crowdfunding - a platform for
promoting creative creative initiatives and financial
crowdfunding - a space for financial investments.

Financial crowdfunding can be divided into
credit, equity and cryptocurrency.

Equity crowdfunding, in turn, is divided into three
types:

-Regulation  (Reg) CF is  regulatory
crowdfunding, it allows a business to attract up to $ 5
million of capital within one year, receiving resources
from both a wide range of the public and accredited
investors;

-RegA+; it allows businesses to raise up to $75
million from retail and accredited investors during the
year;

-Reg D. Organizations offering securities under
Reg D cannot attract a wide range, shares are not

industries



allowed to be freely sold on the secondary market, on
the other hand, they have no restrictions on the
amount of capital raised.

Next, let's look at crowdfunding platforms related
to creative and financial initiatives.

Kickstarter, IndieGoGo and RocketHub are
among the largest platforms of global importance that
develop collective financing of creative initiatives,

Kickstarter promotes and attracts funding for
ideas related to the industries of comics and
illustrations, ~ design, cinema, food, music,
publications, and game projects (Bring a creative
project to life, 2023).

The IndieGoGo platform implements projects in
the field of culture. Interacts with citizens of more
than two hundred countries of the world (Popular
projects, 2023).

RocketHub is a platform that helps attract
financial resources for science, business, and art
(Trading platform,2023).

Next, European crowdfunding platforms
designed for the development of creative initiatives
are considered:

Ulule, France.

It has been in existence since 2010, with the help
of the platform, more than 4,900 creative projects
have been implemented with a 67% probability of
success.

Crowdculture, Sweden.

The platform is able to attract financing from
private public resources. The share of public funds
depends on the number of users who have chosen the
project among all participants of the platform.

Goteo, Spain.

The collection of resources is carried out in 2
stages, each of which is 40 days. The task of the first
stage is to collect the minimum necessary amount for
the implementation of the idea. The second stage is
financing in order to improve the project.

Wemakeit, Switzerland.

Implements projects in the creative industry.

Beehive (Ulej) and Talakakosht (Talaka),
Belarus.

Synthesis, socio-cultural direction is being
financed, and national and cultural identity is also
being developed.

Spilnokosht (Biggggidea), Ukraine.

Socio-cultural orientation, ideas are being
implemented in the field of education, health, culture,
science and art.

YguruYogur, Azerbaijan.

Supports cultural projects (Nine Crowdfunding
Platforms for Financing Cultural Initiatives,2023).

Crowdfunding projects in the field of culture in
the Russian Federation are most successfully
implemented on  the  platforms  Planeta,
CrowdRepublic, Boomstarter, the number of these

projects amounted to 617 projects in 2021 and 565
projects in 2022. In 2022, most of the projects through
crowdfunding platforms were implemented in the
print industry (books), the film industry and sound
recording (Crowdfunding in the field of creative
industries, 2023).

Let's move on to the financial segment.

According to the results of 2022, the most
attractive in the segment "Regulation (Reg) CF" are :

-Wefunder - with a volume of 172.8 million US
dollars, more than 140 thousand investors.

-Start Engine - with a volume of 130.4 million US
dollars, more than 117 thousand investors.

-The republic - with a volume of 91.3 million US
dollars, more than 101 thousand investors.

-Equifund CFP - with a volume of 14.1 million
US dollars.

-Net capital - with a volume of 13.7 million US
dollars.

-Seedinvest - with a volume of 11.3 million US
dollars, more than 3 thousand investors.

-Dalmore Group -with a volume of 10.9 million
US dollars, more than 4 thousand investors.

-MainVest - with a volume of 9.3 million million
US dollars, more than 10 thousand investors.

-SMBX - with a volume of 7.4 million US dollars.

-Honeycomb - with a volume of 5.6 million US
dollars (Best of 2022: Top-Performing Crowdfunding
Platforms ,2023).

The Reg A+ segment includes such platforms as
SeedInvest, Cloud raise ® , Manhattan Street Capital,
TruCrowd, Wefunder, Beng, FlashFunders,
StartEngine, Fundrise and NextSeed., offering
various investment models.

So, the crowdfunding platform provides financial
services for investing funds in the crowdfunding
industry. The crowdfunding platform is a mechanism
for crediting promising projects in various fields, the
crowdfunding platform is an innovative financial
instrument of the digital economy. The crowdfunding
platform is a fintech product that was born thanks to
a creative approach (in the broad sense of this
understanding). The potential of crowdfunding
platforms is obvious.

It is associated with the following features:

Crowdfunding platform as a way to access
capital.

Crowdfunding platform as a base for conducting
marketing research (evaluation of the attractiveness
of an idea, demand for it, the contingent of possible
consumers, their preferences, etc.).

Crowdfunding platform as an
opportunity.

Crowdfunding platform as a conductor of
creativity.
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Crowdfunding platform as an indicator of the
flexibility and variability of the market and its
preferences.

Crowdfunding platform as an indicator of public
interest.

Crowdfunding platform as a tool to attract a loyal
customer base.

Crowdfunding platform as an indicator of the
dynamics of changing needs of society.

Crowdfunding platform as a partner providing
educational and informational support that
contributes to the further development of creative
initiatives.

Next, we will consider the constraints on the
development of creative industries through financial
instruments of the digital economy. To date, there are
very few digital support tools in the creative
industries that are already present in the information
technology business, since the process of turning an
idea into a startup needs real implementation, that is,
given the existing practice of supporting startups, an
accelerator is needed.

In the Russian Federation, the banking sector
could prove to be such an accelerator, since it is this
segment that has shown its interest and active
effective use of fintech in synthesis with traditional
and banking instruments to the greatest extent.
However, for the time being, banks are cautious about
steps in the creative industries, even in such
traditional areas as, for example, the music business.
The reason is that there is a difficulty in the legal
specifics, although there are no obvious deterrent
effects on the part of the Bank of Russia. Intellectual
property as an object or a right of a collateral nature
is possible to apply, there is no negative impact of
such operations on the capital or reserves of a credit
institution. However, there are problems in the lack
of real practice of valuation of intangible assets, there
is no secondary collateral market.

In countries with extensive practice of working
with collateral in the field of intellectual property,
such problems, as a rule, do not exist, this mechanism
has been worked out and is functioning, increasing
the ability of traditional banks to work with creative
industries and their initiatives, the actual use of
artificial intelligence technologies by banks gives
more opportunities to calculate favorable conditions
for financial and credit organizations and their clients,
representatives of creative industries, from the
standpoint of satisfaction with mutual activities.

The Western financial technology market has
developed mainly through the implementation of
startups, as they have the ability to respond quickly
and flexibly to the slightest changes in industries and
the economy as a whole, which is almost impossible
in a traditional bank. The interaction of a traditional
bank with a startup is beneficial to both participants:

the startup offers the bank to develop a separate
functionality or focus, as a result of which the bank
develops its infrastructure taking into account the
needs of today, and startups receive investments,
opportunities for further development and access to
an interested customer base.

The second way of development is as follows:
large traditional banks practice the formation of
ecosystems with a developed innovative digital
component.

The advantage of this approach is the presence of
a large resource financial, technological, marketing,
intellectual base.

They study the market and emerging trends and
can quickly copy an idea that has lit up on the market.
At the same time, for example, within the framework
of the Russian Federation, given the close interaction
of the state behind large banks, external challenges
and tough scenarios of changes in the macroeconomic
situation will be minimized, banks will have the
opportunity to adapt to such conditions.

Note that fintech products and services need
access to banking systems, payment gateways, which
requires compliance with a high level of
cybersecurity. The implementation of a startup
detached from the large-scale capabilities of a large
bank will be difficult due to truncated capabilities.
Banks face the need to further attract new target
audiences. Any partnership is a potential opportunity
to expand its own target audience at the expense of a
new segment of consumers. The involvement of the
largest financial and credit structures of startups
implemented in the creative industries sector can
solve this issue. However, there are a number of
conditions necessary for successful interaction:

-The need for the absence of losses due to the long
wait for the profitability of the startup being
implemented. It is necessary to select those initiatives
that have already shown their success in the markets.

-Availability of a high-quality and creative team
of developers of digital technologies and products, as
well as enhanced industry-specific expertise.

-Taking into account cultural peculiarities and
possible limitations in this perspective.

The study of the importance of digital platforms
in the development of creative industries, which was
carried out by the Analytical Center of the National
Agency for Financial Research with the support of
Google, revealed many interesting facts.

1. Digitalization has allowed the creative sector to
grow faster than the economy as a whole

2. The use of digital platforms has enabled the
creative sector to maintain a higher stability
compared to other sectors during the pandemic.

3. The use of digital platforms is supported by
82% of representatives of the creative sector in the



Russian Federation, as they are confident in their
effectiveness.

4. Foreign platforms are an attractive export
channel for the creative sector, providing it with half
of its revenue

5. The use of digital platforms contributed to
generating a third of the revenue of the creative sector
of the economy.

6. The overwhelming majority of representatives
of the creative sector plan to use digital platforms to
promote their creative ideas and products in the near
future (The role of digital platforms in the
development of the creative economy: research
results, 2021).

Today, more than 50% of the leading companies
in the world (Google, Amazon and others) work on
the basis of digital platforms, it is used by the vast
majority of unicorn companies (Digital platforms
open the way to the transformation economy, 2022).

Modernity has not defined a common
understanding of the term “digital platform”, it is
possible to identify some features that are
characteristic of it:

-Interaction of information technologies, products
and services of a financial and non-financial nature;

-Combining supply and demand in a single
format;

-The presence of a certain pattern of interaction of
its participants. ensuring the achievement of a
mutually beneficial effect (formation of added value,
profit, receipt of the necessary goods or services);

- The ability to transform the business at a faster
pace;

-Transformation of a product into a service, since
the consumer makes a request not just for the right
product, but for solving a specific problem through
this product;

-The symbol of a good or service becomes more
valuable than its real characteristic (concepts of
phenomena such as the economy of impressions and
the economy of transformations are valid).

Digital platforms can be classified in different
ways. Let's consider the available options.
Classification of digital platforms by spheres,
proposed by Nick Srnicek (Srnicek, 2020):

Advertising platforms.

The specifics of their activities - receive data
about the behavior of users, their further processing
and sale to advertisers for the purpose of receiving
personal access channel to the consumer ( this could
include such giants as Google, Facebook, Yandex);

Cloud platformes.

They focus on providing consumer access to
software, specific information services, various kinds
of subscriptions (this includes Amazon Web Services,
Google Cloud, Microsoft Azure, Yandex.Cloud,
SberCloud);

Industrial platforms.

These platforms specialize in Internet of Things
technologies, smart factories and similar automation
and intellectualization options for production and
management  (Siemens:  MindSphere  platform,
General Electric's Predix platform);

Product platforms.

This technology focuses on the sale of products as
subscription services (Rolls-Royce and GE sell their
products by subscription, then collect information
about the operation and then receive income from
their maintenance);

Lean platforms.

The essence of the operation of such platforms is
the implementation of hyper-outsourcing, when the
external level provides the process almost completely
(employees, fixed assets, maintenance costs), only
control over the digital platform remains in ownership
(for example, Uber, Airbnb).

The types of platforms include the following:

1. Platforms- marketplaces and platforms-
aggregators of services;

2. Platforms- bulletin boards;

3. Sharing platforms;

4. Platforms for the labor market;

5. Platforms-Fintech;

6. Information and reference platforms;

7. Platforms accumulating the content of creative
industries.

Considering specific ways of further development
of the synthesis of creative industries, financial and
digital technologies, we can highlight an interesting
project being implemented in the Russian Federation
"National Digital Platform of Creative Industries". A
single digital platform created to meet the needs of
the creative sector is being created with the aim of
uniting all subjects of the creative industry in a single
field, allowing you to combine digital technologies
and tools with financial, economic and PR needs.The
specific possibilities are as follows:

- the presence of a single identifier with the
possibility of integration into different communities
of interest;

- the presence of a marketplace, with the
possibility of creating your own product showcase
and organizing the sale of your products on a digital
platform;

- the possibility of an operational launch of your
own Community according to the signs of interest to
the author of this launch;

- availability of the ability to quickly launch
competitive projects;

- the possibility of adapting the platform to mobile
gadgets.

This platform provides:

- the same technical capabilities for all
participants;



- opportunities to search for and further
consolidate those subjects of creative industries that
are scattered today;

- legalization and analysis of the freelance market
activity;

- opportunities for significant savings for platform
users.

There are certain driving forces and constraining
factors affecting the development of digital
palatforms. The driving forces include such as:

-The growth of human-centricity in the economy;

- Accelerated development of digital
technologies;

-Multiple strengthening of the role of the
information resource;

-The growth of consumer mobility.

The constraints are as follows:

- A large share of financial costs for product
personalization;

-Enhanced regulation of digital platforms;

-The growing threat to the safety of personal data.

The opportunities for the development of digital
platforms should include:

-strengthening of hyperpersonalization trends;

-availability of new ways of product
development, production and marketing;

-high speed of products entering the market;

-high flexibility of business organizational
structures.

However, there are also certain threats:

-The threat of oligopoly in the markets of goods
and services of the platform economy;

-The threat of algorithmization of personalized
behavior, customer habits, social and cultural needs.

S CONCLUSION

The creative sector can be integrated with traditional
financial market players from several angles:

-as an active consumer of credit products that
serve as an opportunity to commercialize and scale
their creative ideas;

- as a partner offering attractive competitive ideas
that enable both participants to gain competitive
advantages as a result of their interaction;

-as a connecting link that ensures, through interest
in one's own creativity, the influx of a certain target
audience into a financial and credit organization;

-as an indicator of leading creative ideas that have
the task of increasing the attractiveness of a financial
institution and its services;

-as a leading market player, forming new requests
and trends for various segments of consumers of
financial services and products.

Today, traditionally creative industries, such as

advertising, architecture, music, design, fashion,
cinema, video, photography, performing arts,
publishing, have been actively replenished with
digital creative directions related to software,
educational digital technologies, computer games
and so on. this gives new opportunities forsynthesis,
creates new conditions for interaction, gives a chance
to the emergence and implementation of interesting
eclectic ideas, contribute to the development of an
updated infrastructure, being a conductor of modern
changes and trends.
Creative entrepreneurship, thus, can be clearly
considered as a creative activity, where non—
standard social, cultural, technological approaches
are applied in order to form and further
commercialize a product in demand by society.
Creative entrepreneurship can be implemented in
almost any industry, possibly achieving maximum
effect in the most eclectic cross-industry
combination. This is a niche-specific activity, it is not
always massive, but it can bring the most positive
result to a particular category of users.
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