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Abstract: The article draws increasing attention to the student entrepreneurship development and determines 

areas of its support. The article contains the results of the research conducted in order to make sure if 

students have enough information about national entrepreneurship support programs and determine 

main information sources used to obtain the news about the events organized by universities and 

entrepreneurship support centers. The author of the study also estimated the awareness-level of ‘Start-

up as a Diploma’ program. The author emphasizes the necessity of spreading information about student 

entrepreneurship among first-year students. The article also contains a list of directions of student 

entrepreneurship development in Russia.

1 INTRODUCTION 

Nowadays our country needs to develop new 

strategies in order to promote entrepreneurship, 

including business activities for the youth. 

Encouraging entrepreneurial thinking is one of the 

main aspects of university training. The basics of the 

entrepreneurial activities are also studied as a part of 

theoretical subjects. That is why it is necessary to 

evaluate the proficiency in this field of knowledge. 

We need to ensure, that our students have all the 

necessary information about government and 

universities’’ initiatives to support student interest in 

the entrepreneurship. Economic practitioners and 

economic theorists are continuously studying the new 

ways of developing entrepreneurship. The experts 

monitor all the guidelines of the entrepreneurial 

activities, including entrepreneurship for students, 

that in recent years has become extremely popular, 

thanks to young people activities in the field. Among 

the authors of the scientific works dedicated to the 

above-mentioned topic are B. Hardie, C. Highfield & 

K. Lee [1], C. Harrington & R. Maysami [2],  Y.P., 

Ho, P.C. Low & P.K.Wong [3], T.Y.Krasikova, 

P.Y.Kirienko [4], I.S. Zuntova, A.S.Troshin [5], K.E. 

Grishin, M.R. Bogatyreva [6] and others. This article 
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deals with the lack of information about the 

entrepreneurial opportunities for students.  

The study has the following objectives: 

- to make sure that students have enough 

information about the government initiatives 

implemented by universities in order to support 

young entrepreneurs;  

- to determine the main information sources for 

students about the events held by universities; 

- to evaluate the degree of students’ awareness on 

the program ‘Start-up as a Diploma’. 

2 RESEARCH METHODOLOGY 

In order to achieve the objectives of the study, the 

analysis of student awareness degree on 

entrepreneurship was used. The author also used 

monographic along with mathematical and statistical 

methods to identify the relationship of obtained 

figures. 
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3 STUDY RESULTS 

In recent years the Russian Federation hosts events to 

promote entrepreneurship among its citizens. Many 

of them are held within the ‘Small and medium-size 

enterprises. Support for individual entrepreneurial 

initiatives’ national project. The project’s objective is 

to make the number of people employed in the SMEs 

reach 25 million by 2024 [7].  

One of the most actively developed areas is 

entrepreneurship for young people. The events 

devoted to encouraging young people’s interest in 

entrepreneurship are held with the help of digital 

communication channels and with the participation of 

celebrities, etc. 

The most significant events include: 

Major Russian and international events for young 

people interested in entrepreneurship;  

Lessons in ‘entrepreneurship schools housed by 

‘My business’ centers in a number of Russian 

regions;  

Subsidies for young entrepreneurs; 

Networking platforms for young people by 

partner organizations:  young entrepreneurs’ clubs’ 

members’ on the federal, regional and municipal 

levels, etc.  

The government supports not only university 

graduates, but also students willing to start a business 

while continuing to receive education. A bright 

example of such support programs is ‘Start-up as a 

Diploma’ program by the Russian Ministry of 

Education and Science. The state program’s objective 

is to make it easier for active talented and self-

sufficient students become entrepreneurs [8], and 

develop business-projects that are already at their 

initial stage. The program’s participants defend their 

business projects not diplomas or master’s thesises. 

The program has been implemented since 2019. 

Among the participants are almost all largest higher 

educational institutions. The number of participants 

keeps increasing every year.  

The universities host entrepreneurial skills 

training sessions, meeting with the experts working in 

the most popular startup industries, business-

accelerator programs. Students-entrepreneurs’ teams 

are assisted during the process of applying to various 

competitions and acquiring funding from special 

organizations. The participants of the program also 

have an opportunity of so-called ‘test-drive’ for their 

business-ideas, that means turning their business-

plans into real projects with the experts’ assistance 

and starting their career as entrepreneurs.  

As a result, the number of young people willing to 

try themselves as business-owners and those, who 

have already started their own business is increasing 

steadily. 

More and more young Russians look at the 

entrepreneurship as a way of becoming financially 

independent people. 

While studying at university, students have all the 

necessary opportunities to acquire knowledge and 

skills that will help them to become entrepreneurs and 

find mentors to ensure the right choice of the sphere 

and assistance for starting a business. Proper support 

is the most important thing for young people. More 

than a half of the students willing to become 

entrepreneurs think, they are not qualified and 

experienced enough to do it. That is also the reason 

why Russians, who are not surrounded by 

entrepreneurs do not feel as ready to try their hand in 

business as those, who have such examples to follow 

(26% and 51% relatively) [9].  

Among the aspects, that young people do not feel 

competent enough in, there ways to ensure economic 

security. Young people believe, they lack legal and 

economic knowledge, financial literacy and 

understanding of the processes occurring on the 

market. Moreover, young Russians note the lack of 

good or services selling skills. 

4 DISCUSSING THE RESULTS 

In the context of the foregoing, mentorship and 

student entrepreneurship support programs become 

more crucial. Universities provide opportunities for 

students to present their start-up projects and turn 

them into realistic business-plans and fully realize 

their entrepreneurial potential. According to the 2020 

data, 48% of young Russians are not aware of 

national entrepreneurship support programs. At the 

same time, a half of the respondents would like to 

receive information about events and processes 

connected to the entrepreneurship [9]. We cannot still 

be sure, whether Russian young people are aware 

sufficiently about the support measure available for 

them while studying and offered by the government 

and universities. 

The awareness data is the following: 

Young men do not have information about the 

support programs more often than young women 

(53% of young men compared 48% of young 

women), among the unaware are also first year 

students (66% against 50% of all the other 

respondents), faculties’ of natural science students 

(64%) and those, who have chosen extramural 

education (67% against 51% of full-time students and 

27% of those, who study part-time). Only 9% of 



students are well-informed about all the opportunities 

for young entrepreneurs offered by universities. 

Among them are faculties’ of social studies and exact 

sciences students (16% and 14% relatively), those, 

who have chosen part-time education (12%), those 

who already have full- or part-time job (11% 

compared to 6% of unemployed young people).  

The top 3 information sources used by students 

are as follows:  

- social media (mentioned by 59% of the 

respondents); 

-online-chats for course-mates (36%); 

- official web-sites of universities (35%). Many 

students also obtain useful information while 

communicating with friends or group-mates (29%) or 

from the official announcements on noticeboards in 

the universities (24%). Sometimes students also 

receive the necessary information from university’s 

departments, secretariats or from university’s 

newsletters. Students, who do not live in Moscow 

more often use social media as an information source 

than Muscovites (62% vs. 46%), however, 

Muscovites more often receive newsletters (25% 

compared to 12% of students in other regions). 

Among those, who use course-members online chats 

or newsletters or learn about interesting events 

directly at the university there are more young women 

than young men (42%, 16%, 23% compared to (27% 

9%, 14% of young men) [9]. 

Young people in Russia are digitally literate, they 

usually use digital communication channels for 

obtaining information and to communicate. Many of 

them would like to obtain information, about 

entrepreneurial news. 

However, in reality the prioritized communication 

channels are not always used with maximum 

efficiency. A half of students is not aware of 

entrepreneurship support measures offered by 

universities. 

Russian students develop an interest to the 

entrepreneurship. Universities in this situation can 

play the role of youth enterprise initiative catalysts, 

platforms for business ideas realization and 

networking points. Students especially need 

entrepreneurship mentorship while studying. At the 

same time universities are not fully realizing their 

potential. There are only 41% of students are 

superficially informed and only 9% are well-

informed about the above-mentioned support 

measures. Among the well-informed students there 

are more young women and students, who have 

chosen part-time studying. Over a third of 

respondents know about the ‘Start-up as a Diploma’ 

program. More than 33% of them note, that their 

universities participate in the program. Universities 

are highly important as primary ‘helpers’ for young 

entrepreneurs, that is why it is necessary to unlock 

their potential. To achieve that, universities need to 

host as many events that can be of interest for their 

student and help to raise the ‘Start-up as a Diploma’ 

program awareness-level The main information 

sources are as follows: social media, online chats with 

course-mates and universities’ web-sites. Therefore, 

these communication channels have to be used in 

order to inform students about the support measures 

offered by universities and to teach them the basics of 

entrepreneurship. Students have to be informed about 

the above-mentioned support programs and measures 

during university classes, entrepreneurship courses 

and elective classes have to be included into the 

curriculum. Students must be assisted in creating 

business ideas and implementing business projects as 

Diplomas. It is also highly important that students of 

different faculties are involved in the program, that 

means, not only those, who study on technical 

faculties, but also those of humanities, natural 

sciences and other faculties take should take part in 

the above-mentioned programs.  

5 CONCLUSIONS 

The lack of self-confidence in the competence, 

knowledge and experience are the main reasons for 

students not to start their own business before 

graduating from universities. Students very often do 

not have enough examples to follow to become more 

self-confident and become entrepreneurs while 

studying.  

Universities are recommended to develop 

mentorship as an institution for students interested in 

entrepreneurship. The best candidates to become 

mentors are those, who are experienced both in 

entrepreneurship and in teaching. Only such experts 

are able to analyze all the problems and give students 

the most useful advice, therethrough the most 

effective collaboration between young entrepreneurs 

and their mentors will be reached.  

Universities also have to create so-called 

‘entrepreneurial environment’ for students: organize 

meeting with successful entrepreneurs, clubs for 

young entrepreneurs, analyze real cases within 

practical sessions, inform students about all the 

available consultation on topics connected with 

starting their own business. 
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