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Abstract: the article examines the specifics of the influence of digital media (mass media) and social networks on the
socialization of the younger generation, as well as the specifics of values and value orientations of young
people in modern society in the conditions of various crisis phenomena. The analysis highlights the factors
responsible for the degradation of moral and ethical values among our youth. The research is conducted by
the questionnaire method, which allows to identify trends in the development of social attitudes of the younger
generation in the context of the influence of the digital environment. It is revealed that young people choose
the media largely independently, the main value orientations of adolescents are family and material well-
being, a significant influence on young people is exerted by "opinion leaders", which bloggers become in the
modern digital environment, digital media and social networks today make up an essential part of the life of
the younger generation, satisfying its basic age needs, such as entertainment and self-education.

1 INTRODUCTION

Due to the increasing influence of informatization
and digitalization on modern society, the process of
socialization of the younger generation is
undergoing changes, which entails new risks and
can lead to extremely negative consequences. So,
first of all, the value orientations of young people
are transformed, there is a displacement of
established value orientations of a social
orientation, which are replaced by individualized
value attitudes. In this process, a special role is
assigned to digital media and social networks,
which in the conditions of the modern crisis of the
institution of the family replace the classical
institutions of socialization. Moreover, when faced
with idealized images from digital reality,
dissatisfied with the surrounding reality, teenagers
are increasingly immersed in the virtual world,
which leads to the transformation of the processes
of socialization of the younger generation.
Socialization is "the process of integrating an
individual into a social system, entering a social
environment through mastering its social norms,
rules and values, knowledge, skills that allow him to
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function successfully in society” (Danilova, 2017).
This is the process of the emergence and
development of personality in interdependence with
the social and material environment. This is the
formation of a person into a socially capable
subject. In addition to classical socialization in the
family, school and relevant social groups, another
important source of adolescent development today
is digital media and social networks, which
children, by the will of their parents, encounter from
a very young age. Mass media and social networks
are present in almost every home today and are
considered an excellent resource for everyone,
including children and teenagers. Since the
beginning of the COVID-19 pandemic, the amount
of time teenagers spend online has increased
rapidly.

During self-isolation, the use of the Internet
made it possible to communicate with peers and
engage in continuous activities, such as schooling.
So, on a global scale, "the number of users of social
networks for 12 months by the beginning of 2021
increased by 13% - this is almost 500 million
people”. In the Russian Federation, these indicators
are at the level of "67.8% of the population (+5.1%
from 2020 to 2021)" (Mudrik, Nikitskaya, 2022).



According to various surveys, the most active users
of digital media and social networks are teenagers
and the younger generation under the age of 25.

However, we must remember that the use of
mass media can be associated with some adverse
consequences, especially for the most vulnerable
groups of people, such as young people.

The value orientations of modern youth are the
life attitudes that guide the younger generation in
the process of their social and individual life. For
many people, youth is a very turbulent time of life.
Sometimes this happens because of psychological
problems that have little or no connection with
social conditions of life. However, in many cases,
the problems of young people are related to
problems in the family or with friends. Some of
these problems can be solved with the help of
occupational therapy or the intervention of parents
or school youth counselors. A better understanding
of youth sociology can better prepare counselors,
parents, and therapists to address youth social
issues.

Today's teenagers are those who tomorrow will
become doctors, engineers, scientists, politicians,
policemen, etc., and will occupy the most important
posts that will either raise or fail societies,
communities, countries and the world as a whole.
Young people are preparing for a career and
enjoying life. They care little about social problems
or family affairs. Old people are often ignored.
Culture is degrading day by day due to Western
influence and films that often mislead the younger
generation. Middle-aged people are struggling to
keep up with their families due to growing
economic instability and weak government policies.
Electronic gadgets and mobile applications have
changed the methods of teaching. Children are
addicted to the online form of education. As the
impact of the pandemic wanes, they have started
attending offline classes. But we see that nowadays
they have less respect for their mentors and are
glued to their iPads and laptops. Gone are the days
when students appreciated their teachers and
expressed great gratitude to them.

Michelle Borba, a parenting expert and
educator, recently wrote a book titled "Why
sensitive children succeed in our world, where
everything is about me". The book highlights the
value of empathy and its importance in parenting, as
well as how a sensitive child has a better chance of
success. Empathic children are more aware of the
world around them. They see things as having value
and recognize the feelings and emotions that people
around them experience day in and day out.

Moreover, empathic children are more resilient and
patient because they can step into another person's
shoes and see the bigger picture. Empathy is an
important value of life that every child should have.
If we want to raise children who are aware of the
world around them and want them to sincerely strive
to make the world a better place, then we must instill
empathy as a valuable element in their childhood
(Borba, 2021).

2 STUDY METHODS

For an empirical assessment of the trends in the
development of Russian society based on the
analysis of the dynamics of the moral and
psychological state of youth as the basis for the
formation of a new value-normative system, the
Institute of Sociology of the Federal Research
Sociological Center of the Russian Academy of
Sciences conducts an annual study. The survey,
conducted between January and June 2021, revealed
a gap between generations in terms of how they
identify with the world around them, their views
and, in some cases, their values. In the face of
unfolding crises, including the COVID-19
pandemic and the climate crisis, as well as despite
growing inequality and the struggle with mental
health, young people increasingly believe that the
world — and childhood itself — is getting better with
each generation (Koh, 2020). Born into a more
digital, interconnected and diverse reality, young
people see a world that is in many ways a better
place for children than the one in which their parents
grew up — a safer and richer world that offers
children better education, opportunities and hope
for the future.

The survey data allow us to conclude that the
expressive needs of the modern younger generation
do not correlate with those relevant for self-
development and the implementation of social
tasks. Thus, the need for interpersonal
communication and public approval over such
values as "protecting the state from falling living
standards" (63%), "social stability" (61%), "good
environmental indicators" (38%), "stable earnings"
(36%) (=Muhametdinova, 2022).

Russian  youth is subject to abnormal
demoralization, authoritarianism and  social
cynicism. According to sociological research data,
about a quarter of young people believe that much
can be achieved only through radical changes in
their lives, and among the possible changes, the
following are most positively assessed: "Pay more



attention to personal development” (87% — 2020,
90% — 2021), "development of new technologies"
(83% — 2020, 87% — 2021), "growing confidence in
the authorities" (64% — 2020, 71% — 2021), "life
should become easier and more natural" (67% —
2020, 79% — 2021) (Skosyreva, 2022).

Most young people believe that the world is
getting better over time, and children in their
country will be better off than their parents. But,
according to a global survey of more than 22,000
young people from 21 countries, this optimism
about the future is not so strongly felt in the older
generation or in richer countries. The project
"Changing Childhood", created jointly by the
United Nations Children's Fund (UNICEF) and the
research company Gallup, showed that on average
57% of young people believe that the world is
getting better with each generation. And more than
half also believed that children would be better off
than their parents. But 59% of 15-24-year-olds in
richer countries believe that today's children will be
worse off than their parents. And as for the opinion
of those over 40, half thought that it would be worse
for children. In general, with each additional year,
people are 1% less likely to say that the world is
getting better (Repnikova, 2021).

Young people are much more likely than the
older generation to consider digital technologies
useful for children. The survey also captured
people's thoughts on topics such as climate change,
children's freedom of action and their
empowerment, as well as moving towards a more
equal world. With regard to the latter topic, there is
a clear agreement that women and representatives of
racial, ethnic and religious minorities should be
treated equally. But young people are more likely to
say that it is important that LGBT+ be treated
equally. On average, 71% of young people said it
was very important to them to some extent,
compared with 57% of older people.

Of all the topics covered in the survey, the
biggest gap between generations is observed in
relation to technologies — both in terms of their use,
and in terms of benefits and risks. Almost eight out
of ten young people say they use the Internet daily,
compared with half of older people. Young people
rely on online sources, primarily social networks, to
keep up to date. And they are much less worried
about online privacy than older users. In general, the
younger generation sees much less risks and more
benefits from the online life of children than the
older generation.

Today, in the context of the crisis of the
institution of the family and the digital

transformation of society, we can talk about the
spread of such a phenomenon as "self-socialization"
(Lebedeva, ZHulina, 2022) of children and
adolescents when it comes to socialization with the
help of digital resources, because having access to
any information on the Internet, teenagers largely
choose the content that they are interested in, thus,
they acquire the identity that is imposed on them by
the stereotypes of the digital space.

We conducted a study to identify the impact of
digital media and social networks on the younger
generation. Municipal educational budgetary
institutions secondary general education schools of
Sibai of the Republic of Bashkortostan became the
experimental base. The study involved 100 students
of the 10th grade. Questionnaires and surveys were
used as research methods. Teenagers were asked to
answer a number of questions, including choosing
certain answers from several options presented.

For greater objectivity, the list of questions
included such as the age and gender of the
respondents, the definition of the most popular
social networks among teenagers, questions about
the time spent by teenagers on the network and the
types of devices that schoolchildren use (PC, tablet
or smartphone).

3 RESEARCH RESULTS

Let's consider the results of the answers to those
questions that directly affect the topic of this study:

1. Popular topics of electronic media and blogs
followed by teenagers: according to a survey of
senior pupils, the majority follow those Internet
resources (news sites, social networks, blogs) that
publish humorous content (82.5%). Almost half of
senior pupils are consumers of educational content
(47.5%). Approximately the same number of young
people view information resources that publish
materials about cinema, music and other types of
contemporary art (55%). The so-called Lifestyle
content is interesting to 37.5% of respondents.
Despite the events that took place in 2022, only
7.5% of respondents are interested in political news.

2. The goals of using interactive digital media
and social networks among teenagers.

The most common purpose of using digital
media and social networks is communication
(77.5%), as well as entertainment (75%). Students
can leave comments under information materials in
digital media, thereby satisfying their need for
communication. Senior pupils (30%) associate the



consumption of educational content with the need
for distance learning and self-education.

3. It should be noted that under the influence of
distance education during the period of self-
isolation, the Internet space becomes more of a
source of obtaining scientific knowledge of the
surveyed senior pupils (82.5%), while only 10% of
teenagers turn to parents for help. Printed sources
(textbooks, reference books, encyclopedias, etc.)
are inferior to digital analogues, and live teachers
are gradually being replaced by online tutors.

4. A source of necessary everyday knowledge,
enriching the experience of interacting with other
people. Among the answers, the following were
selected: parents — 82.5%; friends, peers — 70%;
Internet — 52.5%. It should be noted that the share
of the Internet and digital media in this area is
growing every year (Muhametdinova, 2022;
Vrublevskaya, Korobejnikova, 2020).

5. Sources of formation of the motivational and
value sphere. To the question "My understanding of
"what is good and what is bad", the formation of my
system of values and beliefs have a strong
influence...", the following answers were received
from senior pupils: my family — 80%; friends
52.5%; school and teachers - 35%; Internet — 30%;
cinema and television 17.5%. Consequently, the
media, playing an important role in the formation of
the motivational and value sphere of the personality
of a modern senior pupil, give way to a family and
a group of peers in relation to solving this group of
socialization tasks.

6. Young people themselves do not deny the
influence of bloggers and media personalities on
their own value orientations (42.5%). Just as in the
previous question, the influence of the family
remains in the first place (62.5%). The authority of
teachers as an instrument of influence remains at an
extremely low level (20%).

4 RESULT DISCUSSION

As a result of the conducted research, a number of
the following assumptions can be made:

All the students surveyed use social networks
every day, 35% of them spend more than 8 hours in
a virtual environment every day. Young people
choose the media to a large extent independently,
since in adolescence their use is less regulated by
their parents, and they tend to own various media
themselves.

The main value orientations of adolescents are
family and material well-being. At the same time,

due to the imposition of modern trends of
individualization, self-identity and non-binary
through the Internet space, only 20% of senior
pupils plan to start their own family within 10 years.
For the sake of objectivity, it should be noted that
modern Western trends do not take root well in the
Russian conservative society, which, of course, is a
positive factor in the development of the younger
generation. However, they still have some
influence.

Senior pupils are significantly influenced by the
so-called "opinion leaders" (Hajitov, 2019), which
in the modern digital environment are bloggers,
consciously or not forming the views of a loyal
audience. Teenagers in the survey do not deny that
they are influenced by digital media and social
networks. Moreover, in the pursuit of material well-
being, senior pupils do not value diligence among
significant landmarks. Such a phenomenon could be
influenced by the popularization of easy earnings in
social networks by popular bloggers. In addition,
almost a third of respondents follow bloggers who
publish content in the direction of "hedonism" — the
philosophy of pleasure as the highest value in life.

Digital media and social networks today form an
essential part in the life of the younger generation,
satisfying its basic age needs, such as entertainment
and self-education. For this reason, the "policy of
prohibitions™ on the part of the family and teachers
will not be effective, moreover, it can become a risk
factor for conflict situations and the development of
deviant behavior.

CONCLUSIONS

The analysis of the data obtained during the youth
survey allows us to conclude that digital media and
social networks have a significant impact in the
process of socialization of modern adolescents,
participating in the formation of their worldview
through entertainment and educational content. This
influence can be either purposeful or
unprogrammed, caused by modern youth trends. At
the same time, such traditional tools as family and
teachers are losing their influence. For this reason,
it is necessary to conclude that the influence that
digital media and social networks have on the
socialization of the younger generation actualizes
the need for purposeful use of their potential in the
educational process in order to instill in senior
pupils humanistic and moral values necessary for
the development of a healthy personality in the
social sphere.
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