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Abstract: Cinematic tourism is a relatively new direction in tourism and is very popular in many countries. In cities 

where cinematic tourism is well developed, we can notice that the interest of tourists increases after the first 

excursions in a particular location, and the profit from new tourist flows significantly increases. In Tatarstan, 

there are no actively promoted cinema tours by local travel agencies. However, having analyzed numerous 

films shot in the territory of Tatarstan, it can be assumed that a cinema tour would be popular because it would 

be a new tourist product. The Republic of Tatarstan has significant resource potential for developing such a 

relatively new form of cultural and educational tourism as cinematic tourism here. The article, using the 

example of famous films of the Republic of Tatarstan, analyzes the prospects for the development of film 

tourism as a journey into the world of culture and traditions of the Tatar people.

1 INTRODUCTION 

The end of the XX - beginning of the XXI centuries 

became important stages in the formation of a new 

type of tourism, which was fixed under the name of 

“cinema tourism”. Unfortunately, for Russia, this 

type of tourism is still at the initial stage of its 

development. The love of Russians for domestic films 

opens up certain prospects for development. 

Moreover, the rich history of Soviet and Russian 

cinema can potentially become one of the factors for 

the development of domestic tourism. 

An important factor for modern tourism has 

become people's desire for cultural and civilizational 

identification, connection with the history of their 

ancestors, and studying culture within the global 

system of coordinates (Abdel Wahed, 2021). And the 

cinema industry is also very close to the theme of 

dialogue between cultures, peoples, and civilizations. 

Movies are an integral part of our society and are 

easily accessible compared to other sources of 

information. Movies can influence the viewer and his 

choice of travel destinations. Sources of information 
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may vary from advertising sources to 

recommendations from friends and family. 

The place and setting of a film affects how 

viewers perceive a potential tourist destination. The 

influence of a film on a viewer depends on several 

factors such as the importance of the location in the 

plot line and duration. Most viewers tend to believe 

that a fictional story is a real event when watching a 

film (Spears, Josiam, Kinley, Pookulangara, 2013). 

Films that showcase a country, its regions and 

territories, as well as cities, are viewed by millions of 

viewers. Such a display can be a good advertisement, 

the results of which are usually not achievable 

through traditional tourist campaigns. 

People who are eager to watch movies and are 

actively interested in the film industry are more likely 

to participate in promoting tourist destinations.  

An important role in promoting cinematic tourism 

can be played by television series, which are 

sometimes more popular than feature films. The 

involvement of TV series viewers is usually higher 

because more people watch TV than go to the cinema 

and follow the latest news in the film industry. An 

example of a successful television series is the project 

"The Magnificent Century," which was filmed in 
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Istanbul. Istanbul is very popular among tourists. 

Consequently, motivation and perception of the 

destination are constantly strengthened. 

Television series are often watched on a regular 

basis, so viewers are more likely to be exposed to the 

target image over a longer period of time. Thus, such 

plots increase the viewers' motivation for travel. 

2 RESEARCH METHODOLOGY 

The topic of «cinema tourism» is quite popular in the 

academic community, but all materials are sometimes 

descriptive and analytical, telling about the problems 

and perspectives of cinema tourism development in 

the world. 

To understand the significance of developing such 

a type of tourism, it is necessary to delve deeper into 

the history of cinema. One of the main sources on the 

history of cinema is Georges Sadoul's book «General 

History of Cinema» (Butenko, Berkasova, 2021). In 

this edition, for the first time, an attempt is made to 

consider the history of cinema art as the history of the 

collective labor of film workers from all over the 

world.  

To explore the prospects for the development of 

cinema tourism, it was necessary to refer to the 

current state of the tourism industry in Russia. The 

development of tourism in the context of international 

sanctions is considered in the work of E. A. M. Abdul 

Wahed «Development of Tourism in Russia in the 

Context of International Sanctions and Their 

Reflection in the Media» (Abdel Wahed, 2021), 

Tourism is considered an important component of 

national economic growth, and the introduction of 

sanctions against Russia in 2014 led to structural 

changes and a change in the direction of tourist flows. 

In the article by M. S. Barsov and I. F. Ignatieva 

«Prospects for the Development of Cinema 

Tourism», the film industry is presented as one of the 

leading elements of modern culture and its wide 

potential for economic promotion of various brands. 

The depth of the film industry in terms of spectacle 

and impact on human feelings and emotions generates 

interest and motivation for consuming a product or 

service (Udeneieva, 2019).  

In the scientific research by N. V. Udeneeva and 

A. I. Saiedzh, modern trends in the development of 

global cinema tourism have been studied. The study 

notes the favorable role of movie fans clubs in the 

development of cinema tourism (Sadoul, 1958). In the 

article by L. F. Habibullina and L. L. Stepanova, 

South Korea is considered as a promising destination 

for the development of cinema tourism. In the article, 

factors are analyzed that prove that the country 

becomes a promising destination in the field of 

international cinema tourism due to increased interest 

in the Korean film industry around the world 

(Kabibullina, Stepanova, 2020).  

Several studies are devoted to the history of the 

development of cinema tourism in Russia. The study 

by E. A. Petrov is devoted to the analysis of cinema 

tourism as a promising direction in the tourism 

industry, the author raises the question of the 

problems in forming such tours by tour operators. The 

author notes that the problem with popularizing this 

type of tourism in Russia lies in the insufficient 

number of special places to attract tourists, as well as 

the fact that many places cannot claim to be «exotic» 

and the insufficient popularity of Russian cinema on 

the international arena (Petrova, 2019). 

In the work of D. A. Garbuz and A. Yu. Anokhin 

«Cinema Tourism as a Technology for Improving the 

Tourist Attractiveness of the Region», the results of 

an analysis of the tourist product in the field of cinema 

tourism formed in Russia, as well as the results of an 

analysis of filming in the Kaliningrad region by 

shooting dates and genres, are presented (Garbuz, 

Anokhin, 2020). 

In the article by V. V. Anisimova and I. A. 

Romanov «Cinema Tourism in Russia: Concepts: 

Trends and Problems» issues related to the theoretical 

definition of this type of tourism are considered, 

trends and problems are revealed, and solutions to 

these problems will allow achieving effective results 

(Anisimova, Romanova, 2020). In the study by O. V. 

Virrt «Cinema Tourism in Russia» (Virt, 2016) it is 

noted that cinematic tourism can become one of the 

popular types of cultural and educational tourism, 

where a potential tourist can independently form a 

route and other details of the journey, taking into 

account their interests and capabilities.  

In the scientific work by O. P. Butenko and L. V. 

Berkasova, cinematic tourism in St. Petersburg is 

considered. The authors note that St. Petersburg can 

rightfully be considered the center of Russian 

cinematic tourism, since the first cinema session was 

organized here in 1896. Also, filmmakers are 

attracted by the rich historical layer of attractions 

concentrated in St. Petersburg (Butenko, Berkasova, 

2021).  

The problem of using the potential of Russian 

cities is noted in the article by Yu. V. Preobrazhensky 

«Formation of literary and cinematographic 

chronotopes of cities for the purposes of tourism 

development» where the author notes the need for 

systematic and intellectual work to identify special 



artistic chronotopes within Russian cities 

(Preobrazhensky, 2019). 

The review of modern scientific research shows 

that the topic of cinema tourism is very topical in the 

modern world and the potential of Russian history is 

quite high for the formation and organization of such 

programs within domestic and inbound tourism. 

3 RESEARCH RESULTS 

3.1  Analysis of the potential of Tatar 
cinema for the formation of cinema 
tours 

Kazan, being the capital of the Republic of Tatarstan, 

has a rich multicentury history, amazing nature, 

architecture, and unique cultural heritage. Therefore, 

Kazan attracts many directors with its perfect 

location.  

Many famous movies have been filmed both in 

Kazan and in Tatarstan. Among them: 

1. «Blue Bird» (2009) is a movie filmed in Kazan 

and Sviyazhsk. It tells the story of love between art 

historian Svetlana Kolina and artist Gennady 

Arkhireyev. 

2. «Emergency» (2002) was filmed entirely in the 

capital of Tatarstan, Kazan. The most recognizable 

moment in the film is the night Kremlin, against 

which an ambulance crew passes by. The multi-part 

film is dedicated to the daily life of Kazan doctors.  

3. The eight-episode series «Zuleikha Opens Her 

Eyes» (2018) was filmed both in Kazan and Laishevo. 

The old mosque from the village of Maskara, 

Kukmorsky district of Tatarstan, was also filmed in 

the movie. The scene in the abandoned mosque, 

where the dekulakized people spend the night, was 

also filmed in Tatarstan, in the village of Maskara, 

Kukmorsky district. In the frame, you can also see the 

main building of Kazan University, Kazan Kremlin 

and the streets of Kazan. The leading role was played 

by the famous actress Chulpan Khamatova. The 

premiere of the film took place on October 20, 2020. 

4. «Middle-aged Woman» (2014) used locations 

in Kazan such as School № 39, a restaurant, and the 

courtyard of a house on Karl Marx Street. The rocky 

shore of the Kamskoye Ustye in the village of Shuran, 

Laishevsky district, according to the director's idea, 

turned into the sea shore.  

5. «Real Fairy Tale» (2011). Locations for filming 

were the «Vamin House», the building of the Central 

Office of the State Traffic Inspectorate of Tatarstan 

on the Orenburg Highway. In addition, the views of 

Kazan Kremlin, Park Kyraly, Bauman Street, Bulak 

embankment and the picturesque view at the entrance 

to the island of Sviyazhsk appeared in the frame.  

6. The text «The Best Day» (2015) about the 

shooting of a karaoke comedy directed by Georgy 

Rodionov, who also turned to the help of Kazan 

residents, about the flash mob in 2015 when locals 

broke the record for the largest karaoke, about the 

participation of the finalist of «The Voice», Honored 

Artist of Tatarstan Elmira Kalimullina, and about 

how in the same year Kazan residents together with 

the whole country could appreciate the released film 

«The Best Day» with Dmitry Nagiyev in the lead role. 

7. «Treasures of Lake Kaban» (2013) is an 

attempt to rethink the legend of the treasures of Lake 

Kaban. The film shows views of the Kamal Theater, 

Suyumbike Tower, Kazan Kremlin, and Lake Kaban. 

Thus, we see that the most popular locations were 

the territories of the Kamsko-Ustyinsky district, the 

embankment of Lake Kaban, Kazan Kremlin, and 

others, while among the historical and cultural 

heritage of the region, the locations of the Kukmorsky 

district and the Laishevsky district aroused the 

greatest interest from filmmakers. 

3.2  Research on the demand for 
cinema tours in Tatarstan 

To determine the level of demand for a cinema tour 

in the Republic of Tatarstan, we conducted a study in 

which 115 respondents participated.  

The research period was March-April 2024. 

An online survey was conducted using a 

questionnaire consisting of 9 questions. 

The results showed that cinema tourism aroused 

great interest among women. The ratio of male and 

female respondents was 20% to 80%. 

In the next question, respondents were asked to 

choose a film or series from the listed ones that they 

had watched. Most of the respondents answered that 

they had not watched any of the mentioned films or 

series, namely 63.8% of the people. Among the 

options were the following: «Zuleikha Opens Her 

Eyes», «Blue Bird», «Emergency», «Middle-aged 

Woman», «Real Fairy Tale», «Baygal», «Treasures 

of Lake Kaban». Nevertheless, 31.9% of people 

watched the series «Zuleikha Opens Her Eyes». 

When asked which of these films they liked the 

most, many answered nothing from the list. However, 

24.1% said they liked the series «Zuleikha Opens Her 

Eyes». The least number of votes received the film 

«Middle-aged Woman». 

Many in the cinema tour are attracted: 



- the opportunity to walk around filming locations 

and see the film sites with their own eyes (71 person); 

- the opportunity to experience the history of the 

film (24 people); 

- The opportunity to feel like a hero (20 people); 

However, it is worth noting that there are those 

who claim they do not know what a film tour is. This 

fact provides strong reasons to inform tourists about 

the fact that tourism now includes a new direction, 

known as «filmtourism», with the opportunity to 

purchase tours at filming locations. 

It is important to note that most who traveled 

through Tatarstan found their trip enjoyable and have 

a desire to return again. 

Based on the research conducted, we can 

hypothesize that the creation of a film tour in the 

Republic of Tatarstan could be a desirable venture. 

However, comprehensive work should be undertaken 

to develop film tourism in the region due to potential 

tourists not having enough knowledge about Russian 

films or the concept of «filmtourism». 

3.3 Interconnection of historical and 
cultural sites, natural landscape, 
and movie plot in the formation of 
tourist spaces attractiveness 

In recent years, the most popular TV series for cinema 

viewers in Tatarstan and other regions of Russia have 

been «Zuleikha» based on the play by Gaiaz Iskhaki 

(2005), and «Zuleikha Opens Her Eyes» (2019) based 

on the novel by Guzel Yahina. Both TV series tell the 

story of a tough life of a Tatar Muslim woman named 

Zuleikha who loses her husband and children and is 

forced to marry again. Finding herself on the verge of 

life and death, she does not give up thanks to her 

strong willpower and personal convictions. 

The filming of the first movie took place in 

several districts of Tatarstan, including Chistopolsky, 

Tyulachinsky, Askubaevsky, Pestrechny, as well as in 

Kazan and the Republic of Chuvash.  

The second movie was shot in the Kukmorsky and 

Laishevsky districts (the coast of Kamya), in the 

center of the city of Kazan, and in the ethnographic 

museum «Tatarian Village» under the open sky. 

Many objects of historical and cultural heritage of 

Tatarstan and famous tourist locations were covered 

in the film for shooting: 

Kremlin Street and May 1st Square. At these 

places, near the Spasskaya Tower of the Kazan 

Kremlin, they filmed the largest scenes of the film - 

the market and revolutionary theater. It was here, at 

the old square, that Zuleikha came together with the 

families of other dekulakized peasants. To make the 

scenes look atmospheric, they brought a ton of snow 

to the walls of the Kremlin and closed the road for 

several days. 

 Kazan Kremlin. In the basement of the Kazan 

Kremlin, they recreated a prison for filming, where 

Zuleikha and Professor Leibe waited their turn in one 

cell. From there, the characters went to hard labor in 

Siberia. 

Building of Kazan Federal University. 

In the series, the town of Kazan University in the 

XIX century was presented, near which the battles of 

the Civil War took place. 

The building of the officers' assembly on Freedom 

Square was used for filming a scene with Nastya and 

Kuznetsov. In addition, on Freedom Square, there is 

the House of the Government of Tatarstan, the opera 

and ballet theater, and the majestic building of the 

Noble Assembly of the XIX century.  

Black Lake. In the frames of the series, the 

window of the prison where one of the heroes was 

sitting looked out precisely at the lake located in this 

park. 

Old Tatar settlement. In the historic quarter of 

Kazan, near the Marjani mosque, there is the very 

house in which, according to the plot, Yuusuf, the son 

of Zuleikha, settled with his family after moving to 

Kazan. Scenes shot in this authentic and picturesque 

place in Kazan conclude the final episode of the film. 

It was here, upon returning from Leningrad, that 

Yuusuf, the son of Zuleikha, settled.  

Open-air ethnographic museum «Tatar village» 

(Isakovo, Zelenodolsky district) became the image of 

the Yubash village in the series, where the life and 

everyday life of a Tatar village, as well as 

ethnographic traditions, national cuisine, and crafts 

are recreated. This is Zuleikha's native village, where 

the action of the novel begins. 

Sermuk settlement, built near the city of Laishovo 

under Kazan. It was here that the most interesting 

scenes taking place with the characters of the film in 

Siberia on the Angara River were filmed. Here are the 

wooden houses of settlers, a club building decorated 

with Soviet posters, and high water towers. Located 

at the edge of the forest right on the bank of the 

mighty Kama, they resemble lighthouses pointing the 

way for ship captains. 

To make tours to the filming locations of 

«Zuleikha» and «Zuleikha Opens Her Eyes» popular, 

it is first necessary to draw tourists' attention to 

watching these films. When developing a tour, we 

believe that potential tourists should be involved in 

the history, way of life, and culture of Tatarstan 

through event tourism. For example, the annual 

national holiday «Sabantuy» can be taken as an 



example, which is celebrated on a large scale 

simultaneously at several venues in Kazan. During 

this celebration, it is possible to organize a film 

screening or help promote cinematic tours. 

Consequently, a potential tourist will fully immerse 

themselves in the culture and history of the Tatar 

people, want to watch the series «Zuleikha» and 

«Zuleikha Opens Her Eyes» and possibly purchase 

tours to the filming locations. 

Thus, the proposed activities will contribute to 

attracting and engaging potential tourists in watching 

Tatar cinema and purchasing cinematic tours. 

4 DISCUSSION OF RESULTS 

As the main advantages of developing cinematourism 

within the Republic of Tatarstan, the following points 

can be identified:  

1. Beautiful architecture of the city; 

2. On the territory of Tatarstan, different nations 

live with their own traditions, customs, and culture, 

their combination in a certain sense is unique. This is 

serious advantage of developing cinematourism in the 

Republic of Tatarstan; 

3. City residents themselves explore Kazan, 

because the city changes very quickly; 

4. Living pulse of time, the fusion of ancient and 

modern city; 

5. The intersection of Muslim and Christian 

religions. 

The history of the Tatar nation can be brought to 

the world stage by emphasizing its connection with 

other well-known cultures. The problem is that 

representatives of Tatar culture often overlook this 

aspect.  

The architecture of the streets and locations of 

Kazan is diverse. There are many historical and 

industrial heritage sites in the capital of Tatarstan, 

which can also become valuable filming locations.  

Currently, individual industrial heritage 

buildings, with the support of entrepreneurs, have 

been converted into loft spaces where exhibitions, 

theatrical performances, bikers, creative youth, and 

tourists gather. 

We believe that overall, the prospects for the 

development of cinematourism in the Republic of 

Tatarstan are positive. However, it is necessary to 

carry out a whole range of measures for its 

development. 

To develop cinematic tourism in the Republic of 

Tatarstan, it is proposed to create a comprehensive 

program within the framework of event tourism, form 

and implement new tourist products, as well as create 

conditions for the development of new cinematic 

tourism products, taking into account the historical 

and ethnocultural features of the city and the 

originality of its culture. First and foremost, to 

develop cinematic tourism, one should develop 

cinema itself. 

At present, as it seems to us, the attempt made by 

us to develop a movie route based on Guzel Yahina's 

novel «Zuleikha Opens Her Eyes» and the 

eponymous film is one of the most likely options for 

launching such a direction as cinematic tourism in the 

Republic of Tatarstan. One of the reasons is that the 

shooting of this series gave the town of Laishevo an 

object of material heritage - the film's decorations. 

The settlement Semyrok on the Angara River, where 

the novel's dekulakized characters were exiled, was 

built on the picturesque bank of the Kama River, at 

the site of an abandoned quarry. After the filming, the 

decorations were not dismantled, leaving the town 

with a new landmark. Now travelers and local 

residents come here to see the filming location.  

However, «Semyrok» village is popular only for 

a single visit. In order for the place to become a tourist 

destination, it lacks historical spirit: the design, 

facade should remind of the distant past. These 

buildings should convey the feelings of that era 

described in the work. Since Tatarstan has a rich 

ancient history, the history of culture is not isolated in 

itself, but has a close connection with world cultures, 

uniting West and East. Initially, there was no 

intention for tourists to visit «Semyrok», since the 

place does not breathe culture and does not reveal the 

Tatar spirit. However, after the filming of the film, 

tourists began to be interested in this place more and 

more. And in order to attract more tourists at this 

stage and turn this place into a destination, we 

propose to carry out a number of activities: 

1. To build a cafe with Tatar cuisine in order to 

attract tourists. 

2. To expand the territory so that there is an 

imitation of the railway to Siberia, along which 

Zuleikha went to Siberia. 

3. To decorate houses with ornaments of Tatar 

culture (the shape of a tulip, etc.). 

4. To conduct a marketing campaign using the 

beach as an attraction tool, because tourism is 

primarily associated with recreation, but recreation 

must not only relax, but also enlighten with history, 

culture, and cuisine. If there is a complex like 

«Semyrok» nearby, it will have to be improved, since 

it is like raw dough from which you can make a 

decent product for tourists. 



5. To hold master classes on how to bake 

triangles, chak-chak, gubadia, and other similar 

dishes within the complex. 

6. To organize a festival of Tatar dances, in which 

tourists can participate. 

7. To build a mini-hotel with a bathhouse and 

sauna within the complex, which would resemble the 

barracks from the series, where visitors could stay for 

a modest fee for a week, with the same rules, food, 

and mandatory work up to 3 hours a day. 

8. To form a general style of Russian cinema, 

adhering to the idea that in order to develop cinematic 

tourism, it is necessary to develop the film industry 

and shoot high-quality films. The plots of Tatar 

cinematography are saturated with the idea of the 

value of family. This idea can also be traced in the TV 

series «Zuleikha Opens Her Eyes» in which the main 

character «Zuleikha» waits for her husband until the 

very end, etc. 

5 СONCLUSIONS 

In conclusion, based on the results of the conducted 

research, we can draw the following conclusions. 

First of all, when studying the experience of 

developing cinematic tourism, it is worth noting that 

modern cinema is turning into an element of global 

cultural communication. In many countries (USA, 

India, France, etc.), cinematic tourism is actively 

developing, there are numerous movie tours offered 

by local tourist companies, which enjoy special 

popularity. 

Secondly, the development of Tatarstan's cinema 

has its own peculiarities. It develops through the 

prism of history and the authenticity of Tatar culture. 

For this, Tatarstan really has everything it needs - a 

thousand-year history, a rich culture, unique 

traditions and way of life, kind people from the 

countryside, and beautiful nature.  

Thirdly, in Russia there are many filming 

locations, however, the sphere of cinematic tourism 

is, unfortunately, underdeveloped. This is due 

insufficient popularity of domestic films abroad.  

The development of cinematic tourism in the 

regions of Russia can become a positive element in 

promoting their image. For example, for the Republic 

of Tatarstan, as a national region of Russia, the goals 

of developing such tourism may include the following 

prospects: 

- Introduce Russian tourists to the history, culture 

of the Tatar people, traditions and way of life of 

Tatars; 

-  Expand the perception of tourists about cinema 

and culture of the Republic of Tatarstan;   

 - Ensure the promotion of a positive image of the 

Republic of Tatarstan. 

Thus, in order for not only cinematic tourism, but 

tourism as a whole to receive a boost towards 

dynamic development, it is necessary for the state to 

act as a coordinator in the development of tourism 

infrastructure. A balance must be found between the 

demand for tourist services and existing supply, as 

well as ensuring the necessary infrastructure, 

transport accessibility to objects of tourist interest, 

and guaranteeing the proper quality of services. 
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